
 

 

 
 

AEG Germany reaches sustainability milestones. 

• Barclays Arena, Uber Arena and Uber Eats Music Hall 
receive Greener Arena Improver Certification 

• Development of a cross-venue sustainability strategy for 
AEG Germany 

• Publication of the first Transparency Report   

Berlin/Hamburg - The Anschutz Entertainment Group (AEG) in 

Germany, operator of the Uber Arena, Uber Eats Music Hall and Uber 

Platz in Berlin and the Barclays Arena in Hamburg, has reached 

another milestone in its commitment to sustainability. AEG Germany's 

arenas are the first in Germany to receive Greener Arena certification. 

Sustainability and social responsibility have been firmly anchored in the 

DNA of AEG Germany since the arenas were built. Independent 

projects have been initiated at each location and innovative processes 

have been implemented to promote environmental friendliness and 

social commitment. With the cross-site sustainability strategy that has 

now been developed, AEG Germany has taken another important step 

towards making a positive impact on the environment and society as a 

whole. 

 

The strategy was developed in collaboration with the renowned agency 

PHAT Consulting, which specializes in sustainability management. The 

aim is to create a systematic and transparent approach for sustainability 

work that unites all arenas and promotes measurable progress. 
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https://www.uber-arena.de/assets/doc/250124_AnOp_Transparenzbericht_EN_04_03-36fa477a36.pdf


 

 

A central component of this approach is the first cross-site transparency 

report, which is published at the same time as the Greener Arena 

certification is obtained. This report documents in detail the successes 

to date and provides an insight into the future goals of AEG Germany's 

sustainability strategy. 

 

"We are proud to be the first operator in Germany to receive Greener 

Arena certification for our venues. This is proof of the commitment of 

our entire team and our partners to setting and driving forward 

sustainable standards," says Jan Kienappel, COO & CFO AEG 

Germany. 

 

With this initiative, AEG Germany is not only confirming its status as an 

industry pioneer, but also setting new standards for sustainable 

entertainment in Germany and Europe. The vision: to combine 

sustainability and live entertainment and thus set an inspiring example 

for the entire industry. 

 

The Greener Arena Improvers certification was achieved following a 

rigorous assessment process by not-for-profit sustainability specialists 

A Greener Future (AGF). The assessment involves detailed analysis of 

areas of sustainability such as transport, energy and power, waste, 

water usage, local environment, CO2 and food and beverages and 

involves an onsite visit by qualified AGF assessors.  

Including the German venues, six AEG festivals and venues across 

Europe underwent the A Greener Future process in 2024. The O2 in 

London reassessed its certification with the status A Grener Arena, 

achieving  Commended status.  American Express Presents BST Hyde 

Park was awarded Greener Festival Highly Commended Certification, 

https://www.bst-hydepark.com/
https://www.bst-hydepark.com/


 

 

while All Points East was awarded Greener Festival Commended 

Certification.  
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For more information on the Internet 
www.barclays-arena.de/arena/nachhaltigkeit-engagement 

https://www.uber-arena.de/en/csr-sustainability 

https://www.uber-eats-music-hall.de/en/csr-sustainability 
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AEG Germany  
In Germany, the Anschutz Entertainment Group (AEG) owns and operates two of the 
most successful arenas, the Barclays Arena Hamburg and the Uber Arena Berlin  
worldwide. Since its opening in November 2002, the Barclays Arena in Hamburg has 
hosted well over 2,000 events. Northern Germany's largest multi-purpose arena has a 
capacity for up to 15,000 spectators. Every year, more than one million visitors come 
to the more than 130 events. With a capacity of up to 17,000 visitors and a complete 
range of modern amenities, the Uber Arena is a must-play venue for all national and 
international stars. Every year over 1.6 million visitors flock to 150 - 180 sports, music 
and entertainment events. In front of the Uber Arena in Berlin, the Uber Platz offers 
an exciting experience destination with cinema, bowling, cafés, restaurants, bars, 
hotels and the Uber Eats Music Hall, which is also operated by AEG and has a capacity 
of up to 4,500 visitors for concerts, shows and corporate events. AEG is also the 
owner of the ten-time German ice hockey champions Eisbären Berlin. 
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